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MAERSK

Strong  
visuals.
Combination with  
printed semi-transparent 
elements.

  We make
things easy.
 Simple 
  as that.

Lorem tam rerchictotas natin doluptaque nosotros annos inter
vel illum etas orem ipsum dolor sit amet labor nosotros annos.

Ei nec molestie delicata, his eu soluta facilis repudiare, ei duo detraxit dissentias te his 
atqui nos definitionem, te mei erat euripidis percipitur, quaerendum philosophia noso vel 
illum etas orem ipsum dolor sit.

  

Learn more at maersk.com
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MAERSK

Shaped  
elements.
Semi-transparent.

  We make
things easy.
 Simple 
  as that.

Lorem tam rerchictotas natin doluptaque nosotros annos inter
vel illum etas orem ipsum dolor sit amet labor nosotros annos.

Ei nec molestie delicata, his eu soluta facilis repudiare, ei duo detraxit dissentias te his 
atqui nos definitionem, te mei erat euripidis percipitur, quaerendum philosophia noso vel 
illum etas orem ipsum dolor sit.

  

Learn more at maersk.com
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SUN LIGHT

Warmth and atmosphere.
Sonnenlicht strahlt Wärme und Harmonie aus und aktiviert 
positive Energien. Eine neue Beleuchtungstechnologie 
kann Sonnenlicht täuschend echt reproduzieren und bringt 
diesen Effekt auch in geschlossene Räume ohne Oberlich-
ter oder Fenster – bei jedem Wetter.
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Welcome Zone Product + Interactive Zone Focus + Communication Zone

Interactive content 
[Screens]

Recycled break bulk  
packaging

Maersk  
container look

Print on  
recycled material

Trusted
Maersk Container  
as brand icons

Brave
Use of recycled material

Open
Social Media Integration

Hanging  
plants
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MAERSK

Key Element.
The rounded corner of the logo 
serves as one key element for the 
visual exhibition identity of Maersk.
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Extended 
white space

Extended 
blue space
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Image  
background 
with blue

78 von 136 | © 2019 | GES | The content and works published on this presentation are governed by the copyright laws of Germany. Any duplication, processing, distribution or any form of utilisation beyond the scope of copyright law shall require the prior written consent of the author or authors in question. 

SUN LIGHT

Warmth and atmosphere.
Sonnenlicht strahlt Wärme und Harmonie aus und aktiviert 
positive Energien. Eine neue Beleuchtungstechnologie 
kann Sonnenlicht täuschend echt reproduzieren und bringt 
diesen Effekt auch in geschlossene Räume ohne Oberlich-
ter oder Fenster – bei jedem Wetter.

78 von 136 | © 2019 | GES | The content and works published on this presentation are governed by the copyright laws of Germany. Any duplication, processing, distribution or any form of utilisation beyond the scope of copyright law shall require the prior written consent of the author or authors in question. 

  Don’t
  sink
 the vessel!

Angela 70.250 HighScore 2.450.550

Level 02 Terminal 1

Player Score

Settings

  Don’t
  sink
 the vessel!

Angela 70.250 HighScore 2.450.550

Level 02 Terminal 1

Player Score

Settings

  ALL
  THE
 WAY

Ei nec molestie delicata, his eu soluta facilis 
repudiare, ei duo detraxit dissentias te his atqui 
nos definitionem, te mei erat euripidis percipitur, 
quaerendum philosophia noso vel illum etas orem 
ipsum dolor sit.

 
Learn more at maersk.com

This is just  
a sample text 
about trust.
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Frosted glass 
divider element;
flexible heights
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Hanging sticks | 6 m backwall

  ALL
  THE
 WAY
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MAERSK

Open
Not closed or fastened* 

*as defined by the Cambridge Dictionary

  An open
  and flexible
 design system.
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MAERSK

Brave
Showing no fear of dangerous or difficult things* 

*as defined by the Cambridge Dictionary and dictionary.com

Courageous, dauntless, perhaps a little bit daring* 
*as defined by vocabulary.com

  A brave innovative
  interactive space for
 sparking conversations.
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MAERSK

Trust[ed]
Deserving of trust, or able to be depended on* 

*as defined by the Cambridge Dictionary 

Reliance on the integrity, strength, ability, surety, etc., of a 
person or thing; confidence* 

*as defined by dictionary.com   A trusted and
  recognisable
 brand identity.
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Image  
background
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Gamification:

Konzeptionierung einer Maersk-spezifischen Anwendung, basierend auf der Grundidee des Klassikers TETRIS. 

Herausfordwerung ist die Beladung verschiedener Schiffsgrößen und -typen mit Containern, ohne ein Ungleichgewicht zu er-

zeugen, dass das Schiff zum Kentern bringt. Im Verlauf des Spiels steigern sich Schwierigkeitsgrad und Geschwindigkeit. Dabei 

werden die Schiffe größer, sensibler und bekommen verschiedene Ladeebenen. Gleichzeitig erhöht sich die Ladegeschwindigkeit 

oder es kommen neue Ladekräne dazu.

Im Rahmen der Messebeteiligungen kann die Anwendung über Gestensteuerung bedient werden, um mehr Aufmerksamkeit zu 

generieren.
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Deserving of trust, or able to be depended on* 
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MAERSK EXHIBITION BRAND GUIDELINES

Create gamification.

  We
  love
 logistics!

Angela 70.250 HighScore 2.450.550

Level 02 Terminal 1

Player Score

Settings

  Don’t
  sink
 the vessel!

HighScore
2.450.550

70.250Score

AngelaPlayer

Level 02 Terminal 1 Settings
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VW Nutzfahrzeuge
Brand Experience

EXP 
ERIE 
NCE

Experience a new horizon:

Konzeption zur Brand Experience VW Nutzfahrzeuge. Basis des Konzepts ist das »Er-

fahren« neuer Horizonte. Dazu wird der »Moving Frame« als eines der Kernelemente des 

Corporate Design als verbindendes Element in die gesamte Experience integriert.
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SHOP LARGE SCALE VISUALS
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Take your time         to enjoyCMYK = C 100 / M 0 / Y 48 / K70

Spotcolor = Pantone 7722 C

Grids help to seperate different areas  
or holistic approaches
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CMYK = C 100 / M 0 / Y 48 / K70

Spotcolor = Pantone 7722 C

Wie kann ich
     helfen?

  Fühle
die Kraft

der Natur

FRONT:

Signature Wall as  
Eye Catcher

BACK:

Large scale visual with 
Kneipp Life Coach and 
holistic product shelves

POS | SHOP-IN-SHOP

Scalability
For smaller Shop-in-Shop concepts, 
a combination of Signature Wall and 
large scale graphics introduces the 
Kneipp Life Coach. It helps to further 
spread the concept and approach of 
the new Kneipp.

CMYK = C 100 / M 0 / Y 48 / K70

Spotcolor = Pantone 7722 C

Wie kann ich
     helfen?

  Fühle
die Kraft

der Natur

CMYK = C 100 / M 0 / Y 48 / K70

Spotcolor = Pantone 7722 C

Wie kann ich
     helfen?

  Fühle
die Kraft

der Natur

Lernen Sie den  
Kneipp Life Coach 
kennen.

BACK:

Design alternatives
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SCHEMATIC VIEW

SHOP WALL CONSTRUCTION

It is time    to enjoyMint your mind
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Spotcolor = Pantone 7722 C
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Goodbye
  Stress CMYK = C 100 / M 0 / Y 48 / K70

Spotcolor = Pantone 7722 C
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SCHEMATIC VIEW

SHOP WALL CONSTRUCTION

Take your time         to enjoy
Mint your mind

CMYK = C 100 / M 0 / Y 48 / K70
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SCHEMATIC VIEW

SHOP WALL CONSTRUCTION

Take your time         to enjoy
Mint your mind

SHOP DISPLAY ALTERNATIVE
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Goodbye 
  stress

STRESS EXEROR AS ESCIENDEBIS ES EXPERIOR MAGNIHIL IUM 

QUATES VENTIAT FUGIAE VOLORA EAQUIA NONSEQUI COMNI-

MUS MODI SANIHITIAES MI, TEM ENT

STRESS EXEROR AS ESCIENDEBIS ES EXPERIOR MAGNIHIL IUM 

QUATES VENTIAT FUGIAE VOLORA EAQUIA NONSEQUI COMNI-

MUS MODI SANIHITIAES MI, TEM ENT

Massive wood frame with integrated lighting and 
flexible arrangement; Flexible sizes (width)
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DRIFTWOOD AND AGED MATERIALS
Natural materials enhance the clear and minimalistic new Kneipp basic design

SHOP DECORATION STORE VISUALIZATION
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STORE VISUALIZATION
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SENSUAL BAR

Logo
| Visual for customer centricity
| Symbolizes five senses
| Symbolizes five pillars
| Abstraction of pollen
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BarSensual
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CUSTOMER CENTRICITY

Five Pillars
Analog to the five senses, the five pillars put the customer 
in the center of attention. All activities follow the Kneipp 
philosophy, aiming for a healthier and balanced life.
In addition to the Kneipp holistic approach, the Kneipp 
Life Coach can complete the customer journey with music 
playlists, Yoga and Pilates excercises, recipies, travel tips, 
literatur and more, both in analog and digital ways.

TOUCH

HEAR

SEE

SMELL

TASTE

EXERCISE

PLANTS

WATER

BALANCE
NUTRITION

BarSensual
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Modern and
 Inviting
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VISUAL IDENTITY

Signature Wall

      Into the
 Kneipp World

22 von 93 | © 2019 | GES | The content and works published on this presentation are governed by the copyright laws of Germany. Any duplication, processing, distribution or any form of utilisation beyond the scope of copyright law shall require the prior written consent of the author or authors in question. 

Deep shiny glass surface;

Logo possibly backlit

VISUAL IDENTITY

Signature Wall
It is one of the constant shop elements for a 
clear and uniform branding, adding true herbs 
and plants to the store architecture.
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SIGNATURE WALL
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»FLUSSKIESELMOSAIK«
Pebble Stones are a truly natural material, reminding 
us of a small cree somewhere in nature. In combination 
with areas with polished concrete, dedicated spaces are 
created.
A special lounge area can be enhanced with a pebble 
stone look carpet.

KNEIPP PEBBLE STONE FLOOR
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CARPET ALTERNATIVE
The lounge area can be enhanced with a pebble stone 
look carpet. Matching seating equipment will be shown 
later.

KNEIPP PEBBLE STONE FLOOR
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SAMPLES FOR MATERIAL COMBINATIONS AND EVALUATIONS

SHOP MATERIAL COMBINATIONS
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CUSTOMER CENTRICITY

Sensual Bar
The core element of the new store design.
Located in the center of the store, it is the key element for 
testing, exploring and experiencing the Kneipp philosophy 
and products. It is also the touchpoint with the Kneipp 
Life Coach, integrated into the sensual bar. 
All elements focus on customer needs and desires.
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SENSUAL BAR

Sensual Bar aligned 
with floor design

Integrated modular 
elements for different 
purposes depending 
on store sizes
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SENSUAL BAR

Back to nature
Instead of using the word »Waschbecken«, we call the  
wet area of the Sensual Bar Waterfall. It is associated  
with a natural and a relaxing, yet refreshing and inspiring 
atmosphere. Smooth and soft, yet powerful and full of 
energy.
The Waterfall consists of a massive carved stone  
and a smooth wide inflow, creating the sound  
and visual of a whispering creek.
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SENSUAL BAR

 

Following the mission to become a life coach that supports the 
customer in achieving a healthy body, mind & soul, Kneipp provides a 
wide range of products that combined natural ingredients with long-
established methods and expertise in a unique way.

Kneipp 
Nature’s 
Expert

 

We must create a symbiosis between the 
physical exploration of beauty products 
and a digitally educational experience, 
blending the best of both the online and 
offline worlds. 

Exploring 
products 
differently
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LOUNGE

Relax and enjoy
The integrated Kneipp Lounge is meant for a variety 
of purposes. Besides its tea tasting intention, it might 
be a place to listen to Kneipp Spotify Playlists, to 
discover the virtual Kneipp Life Coach on supplied 
tablets, or serve as a simple relax area for Christine’s 
husband and son while she explores the new Kneipp 
world.
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  Integrated into 
Shop Window

   Integrated into  
Walling

SHOP LOUNGE SHOP LOUNGE
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SHOP LOUNGE
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Take your time         to enjoy
Wie kann ich
     helfen?

Discover the new Kneipp 
while relaxing in the lounge

Hör mal!

LOUNGE

Multimedia
Grab a pair of headphones  
or a supplied tablet to further  
explore the new World of 
Kneipp, listen to dedicated 
playlists or compile your  
personal well-being or fitness 
program.

KON 
ZEPT
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Kneipp
Digitale Customer Journey

DIG 
ITAL

 

Following the mission to become a life coach that supports the 
customer in achieving a healthy body, mind & soul, Kneipp provides a 
wide range of products that combined natural ingredients with long-
established methods and expertise in a unique way.

Kneipp 
Nature’s 
Expert

KNEIPP  x  DMDRN

 

KNEIPP  x  DMDRN

 

Arnica EucalyptusLavender Devil's claw PrimroseAlmond

Example: Most common ingredients 

SMART VARIETY

Selection of products 
Whether we stage highlight, seasonal, or campaign 
related essences – showcasing only a small amount of 
ingredients is enough to cover and tease a wide range 
of products.

KNEIPP  x  DMDRN

 

Arnica EucalyptusLavender Devil’s claw PrimroseAlmond

SMART VARIETY

Example: Almond as an essence  
of various products

Shower 
7 Products

Bath 
 3 Products

Body 
15 Products

Selection of products 
Whether we stage highlight, seasonal, or campaign 
related essences – showcasing only a small amount of 
ingredients is enough to cover and tease a wide range 
of products.

 

We must create a symbiosis between the 
physical exploration of beauty products 
and a digitally educational experience, 
blending the best of both the online and 
offline worlds. 

Exploring 
products 
differently

THE CHALLENGE

How can we make 
nature truly perceivable?

KNEIPP  x  DMDRN IDEATION

Ingredients & containers

wooden surrounding

embedded screen

“Phygital” touch surface

embedded notch

KNEIPP  x  DMDRN

easy to understand ui

haptic buttons

touch sensitive

carved scroll area

led integration

Phygital Interface

 

Get to know an ingredient

Explore
Learn about different ingredients

Compare

KNEIPP  x  DMDRN

 

IDEATION

Lift & learn
EXPLORE

We use the natural and analogue interaction of 
lifting a product to trigger the embedded screen. 
Deeper product information will be displayed and 
interactive through a unique haptic interface, 
providing the customer with additional knowledge 
about the specific ingredient, its benefits and 
associated product features.

KNEIPP  x  DMDRN

additional 
information

visual effects following 
product when lifted

motivation to lift

compare features

placement area

Lift and Learn

KNEIPP  x  DMDRN

ceramic bowls

wood container

ingredients spoons

glass container

traditional mortar pestle

Ingredient Container

KNEIPP  x  DMDRN

Bath & Sauna

Scent Worlds

Healthy & Fit

ShowerBody & Face

Product series

Indication of Quantity 
Price 

Product Description 
Product Category 

Ingredients 
How to use

As a fundament for product comparison 
we checked the given information on the 
website throughout the various categories. 
The data shared across them is a solid 
foundation for the use on the table.

Holistic approach
COMPARE

KNEIPP  x  DMDRN

mode of action

application area

product staging

Product Staging

KNEIPP  x  DMDRN

ingredients surrounding 
product

playful presentation

flat lays

lots of greenery

Ingredients

KNEIPP  x  DMDRN

Kneipp color schemes

playful text position

clear active states

elegant font design

Screen Design

KNEIPP  x  DMDRN

visually strong active/focus states 
to support wooden touch 

navigation

fluid animation  
supporting shape of screen

strong scroll behaviour for 
content exposure

text and picture  
transitions

Animations

KNEIPP  x  DMDRNKNEIPP  x  DMDRN

To enhance the experience, we increase the value to our 
clients by providing them with useful “takeaways” creating 
a lasting connection to the product. By this means we 
support Kneipps mission – to become a life coach that 
supports the customer in achieving a healthy body, mind & 
soul – in a holistic way. Going beyond the store exploration 
only we therefore enable further engagement with the 
brand in our customers home environment.

CONTINUE

Dein Kneipp Moment
curated Spotify playlists

giveaways, e.g. yoga instructions

giveaways, e.g. recipe cards, 
information about ingredients

Taking home 
the experience

TECHNICAL BACKGROUND

Create magic moments 
without revealing the secrets KNEIPP  x  DMDRN

Interaction detection through RFID

The ingredient vessels contain RFID 
sensors. Beneath the surface are 

RFID readers that detect 
interaction, triggering product 

information and visualization on 
screen.

LIFT & LEARN
Seamlessly blended screen

43” screen partially covered by 
wood to create an interesting shape. 
The screen size is optimal to display 
enough information while allowing 

easy access to ingredients around it.

NATURAL SHAPE
Wooden touch interface

Capacitive sensors beneath the 
surface recognize touch input and 

forward the information to the 
application to control the 
experience on the screen.

HAPTIC

Frontend Experience

KNEIPP  x  DMDRN

 

Backend Infrastructure

Content Management System

Ingredients are linked to certain 
products in a CMS. The experience 

can be easily updated to include 
new products or special promotion 

offers using the CMS.

MAINTAINANCE
Asset Management & Product Data

In best case we can get all relevant 
product data as images, 

descriptions and the price through 
an API. As a fallback we are also 

able to crawl the website for 
product data. 

INFORMATION

KNEIPP  x  DMDRN

 

More immersive Experience trigger

Sound Shower

Using directed sound,  
we create an even more immersive 

experience, surrounding our 
customers with atmospherical 

sounds and music.

IMMERSIVE
Extra Background Screens

By attaching extra screens on a 
background wall, we can visually 

enlarge the experience. Animations 
that are shown on the embedded 

screen will be simultaneously 
displayed on the wall. 

ENVIRONMENT

KNEIPP  x  DMDRN

 

Scalability 
The idea of a product explorer is scalable up to 
placing it as simple tablets or embedded screens in 
the drugstore context. Placing a condensed Kneipp 
Sense counter in a highly frequented space, e.g. DM, 
Rossmann leads to a high engagement rate as we 
address a large audience.

Multisensorischer Ansatz [in Zusammenarbeit mit Demodern, Köln]:
Ergänzend zum architektonischen Ansatz haben wir die »Sensual Bar« als Erlebnis-Stützpunkt entwickelt. Kunden können hier intuitiv die Welt von 

Kneipp kennenlernen, die Düfte und Wirksamkeiten  der Produkte unter Nutzung aller vorhandenen Sinne. Sensorische Eindrücke als Touchpoints 

einer erweiterten Customer Journey. Dabei wird ein Zusammenhang zwischen der physischen Erforschbarkeit und dem digitalen Kennenlernen er-

reicht – eine perfekte Verschmelzung von offline und online. 

Für das Erlebnis nimmt der Besucher ein Gefäß mit einer Zutat, riecht daran und erhält gleichzeitig digitales Feedback zu Wirksamkeiten und entspre-

chenden Produkten.
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Grafik

MCH Group AG
Videokonzeption  

Imagevideos

This is not about work. 

And this is not about a company. 

This is about someone special. 
[This is about some very special people] 

This is about you.  
[This is about all of you]

Opener.

MCH Group AG   |   MCH Corp. Values Video Concept

Talent introduces site, team and his or her 
favourite life activity. 

Talent on parallels between work and life 
activities and values. 

Authentic wording and passion. 
[People love to talk about the things they 
love to do] 

As little guidance as needed, as much  
authenticity as possible.

Main.

MCH Group AG   |   MCH Corp. Values Video Concept

This is [talent name]. 

[talent name] is a fantastic [surfer] and a 
valuable [project manager] for MCH global. 

Thank you [talent name] for sharing your 
valuable time with us.

Closing.

MCH Group AG   |   MCH Corp. Values Video Concept

Value transition  
[turnstyle solution].

Cam Zoom-in on talent face;

Screen Fade-over from personal 3words 
to claim;

Sound Background music and/or talent 
voice-over;

MCH Group AG   |   MCH Corp. Values Video Concept

we.together.unique.

we. 
together. 

unique.

sports. 
freedom. 

team.

sports. 
freedom. 

team.

we. 
together. 

unique.

sports.freedom.team.we.together.unique.sports.freedom.team.

Value transition  
[turnstyle solution].

Cam Zoom-in on activity;

Screen Fade-over from corporate value 
to visual and claim;

Sound Background music and/or talent 
voice-over;

MCH Group AG   |   MCH Corp. Values Video Concept

com 
mit 

ment.
respect.integrity.commitment. commitment.

commitment.respect.integrity.commitment.

Value transition  
[turnstyle solution].

Cam Zoom-in on activity;

Screen Fade-over from corporate value 
to visual and claim;

Sound Background music and/or talent 
voice-over;

MCH Group AG   |   MCH Corp. Values Video Concept

MCH Global on … MCH Global on …passion MCH Global on …passion

Value transition  
[turnstyle solution].

Cam Zoom-in on activity;

Screen Fade-over from corporate value 
to visual and claim;

Sound Background music and/or talent 
voice-over;

MCH Group AG   |   MCH Corp. Values Video Concept

   … on work + life

Thank you, Tamara  
for joining our Basel MCH team.

Value transition  
[turnstyle solution].

Cam Zoom-in on activity;

Screen Fade-over from corporate value 
to visual and claim;

Sound Background music and/or talent 
voice-over;

MCH Group AG   |   MCH Corp. Values Video Concept

Opener sequence.

Cam Zoom-in on activity;

Screen Zoom-in on square;  
Text fading-in and fading out;

Sound Background music;

MCH Group AG   |   MCH Corp. Values Video Concept

This is not about work. And this is not about us.

This is about

This is about someone special.

you.

Introduction  
sequence.

Cam Zoom-in on talent;

Screen Text fading-in and fading out;

Sound Original sounds and talent voice-over;

MCH Group AG   |   MCH Corp. Values Video Concept

Hi, my name  
is Linda. 

Hi, my name  
is Linda. 

I always used  
to lived close to  

the water …

Hi, my name  
is Linda. 

I always used  
to lived close to  

the water …

I always used  
to lived close to  

the water …

… cause I love  
the waves and 
the water, the 
wind, to be with 
the elements.

I always used  
to lived close to  

the water …

… cause I love  
the waves and 
the water, the 
wind, to be with 
the elements.

I always used  
to lived close to  

the water …

… cause I love  
the waves and 
the water, the 
wind, to be with 
the elements.

Work-Life  
sequences.

Cam Different takes and angles;

Screen Quick cuts; Work scenes maybe in time lapse;  
Life scenes partly in slow motion;

Sound Talent voice-over; Original sounds fading-in and out;

MCH Group AG   |   MCH Corp. Values Video Concept

When I started 
surfing … well … 
that was a hard 

lesson.

I fell so many 
times.

Meeting colle-
gues; 

Giving high-
five; 

Scenes on site;

work work worklife life life

Switch to beach; 
falls off the 
board again 
and again;

Laughes a lot;

With collegues 
at work or mee-
ting;

On site;

With clients;

Preparing 
board;

Checking waves 
and wind;

Meeting other 
surfers;

On location with 
clients and col-
legues;

Busy but with 
fun;

Details;

Permanent 
switch between 

work and life 
scenes

High five after a 
good surf;

Packing stuff 
together;

#thisisme
#thisisus 

#thisismchglobal

Closing sequence.

Cam Talent, confidently smiling;

Screen Zoom-in on talent;  
Text and hashtags fading-in;

Sound Background music fade-out;

MCH Group AG   |   MCH Corp. Values Video Concept

Thanks Linda,
for sharing your time with us.

#thisisme
#thisisus 

#thisismchglobal

#thisisme
#thisisus 

#thisismchglobal

#thisisme
#thisisus 

#thisismchglobal

SOCI 
ALME 
DIA
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Grafik

MCH Group AG

Corporate Design 

New Corporate Values

Use of ALL Values | Preferred shape Use of ALL Values | Preferred shape + color Use of ALL Values | Color Alternatives Optional shape as graphic element only Use of Value Cluster
Type width 200% | horizontally centered
vertical distance 1 square
Typo: Poppins bold

New Corporate Values
Templates

Original square frame

 Offside positioning with max 2 sides visible
 Tilt by 6° 

6°

Background Gradient

sample.sample.sample

Background Gradient

sample.sample.sample

New Corporate Values
Corporate Design Guide

Six Values

  team.together.unity
  inspiration.honest.empower
  respect.integrity.commitment
  flexibility.curiosity.innovation
  empathy.listen.envision
  global.open.divers

we.together.unique

Basic element

  inspired by what3words
  a unique element in a global grid
  transferable from 2D to 3D

Uns und unsere Meinung in Frage zu  
stellen, ist unsere Stärke: Wir probieren 
Dinge aus, sind neugierig und lernen  
aus Fehlern.

flexibility.curiosity.innovation

TITLE 32 PT POPPINS BOLD
 Subtitle or Explanation 18 pt Poppins with indent

Use Poppins bold 24/38 pt estinum acium quibusciae  
namusan dandese quasimi, ute nonsequ atibus debis 
as as dipis ditiam, si rerio tem qui sent idus rerchiliqui 
blaboratatus accus re volum lant, sam cus rem quodit 
occae nobit que ex eiumquatas sedignatur rem estem.

sample.sample.sample

X center line

»The biggest risk you can 
take, is taking no risk at 

all.«

center line

Type centered

sample.sample.sample

team.together.unity

inspiration.honest.empower

respect.integrity.commitment

flexibility.curiosity.innovation

empathy.listen.envision

global.open.divers

Value Gradients | Please use artwork
All gradients angled at 6°

For further reference please contact 
mpeter@expomobilia.com | nnengelken@mc-2europe.com

Color Code

 A positively inspired vivid  
 combination of colors

Value Colors

team.together.unity 
CMYK 85|34|0|14 • Hex #2191DB • RGB 033|145|219

inspiration.honest.empower 
CMYK 78|0|49|32 • Hex #26AD58 • RGB 038|173|088

respect.integrity.commitment 
CMYK 60|0|53|15 • Hex #57D966 • RGB 087|217|102

flexibility.curiosity.innovation 
CMYK 30|0|68|12 • Hex #9DE048 • RGB 157|224|072

empathy.listen.envision 
CMYK 0|8|83|6 • Hex #F0DD29 • RGB 240|221|041

global.open.divers 
CMYK 43|0|100|0 • Hex #91FF00 • RGB 145|255|000

Line thickness: 5% of full width | Outline inside

Please ensure consistent dimensions | fine art available

Type size: 20% of square height 
Here: 40 mm | Type size 8 mm

Distance: Baseline at 50% square height
Typo: Poppins regular

X

1/2 X
flexibility.curiosity.innovation

Please ensure consistent dimensions | fine art available

flexibility.curiosity.innovation

flexibility.curiosity.innovation flexibility.curiosity.innovation

flexibility.curiosity.innovation

Single Use of ONE Value

COR 
POR 
ATE
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Grafik

Astellas 

Exhibition Guidelines

1 OF 41 2020 | 02 | 27

GERMAN EXHIBITION GUIDELINES

ASTELLAS
EXHIBITION 
GUIDELINES

GERMANY | 2020

10 OF 41 2020 | 02 | 27

03 USE OF LOGO GERMAN EXHIBITION GUIDELINES

ASTELLAS LOGO ON  
BACKGROUNDS

Please note, that there is a 
white contour when placed on 
non-white backgrounds.

ASTELLAS LOGO SIZES

Please try to unify logo sizes 
and positions on different walls, 
towers of kiosks.

SAMPLE IMAGE

12 OF 41 2020 | 02 | 27

04 GRAPHIC ELEMENTS GERMAN EXHIBITION GUIDELINES

ASTELLAS WAVE LINES

The Astellas wave allows maxi-
mum flexibility in breaking up 
spaces.

They may be combined to sepa-
rate different materials, colors 
of images.

SAMPLE IMAGE
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04 GRAPHIC ELEMENTS GERMAN EXHIBITION GUIDELINES

ASTELLAS STAR

Use a defined part of the logo 
as graphic element for brand 
walls or flooring
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05 FLOORING GERMAN EXHIBITION GUIDELINES

FLOOR VARIATIONS A

Proportions may vary depen-
ding on stand size, stand type  
and orientation.
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05 FLOORING GERMAN EXHIBITION GUIDELINES

FLOOR FLEXIBILITY

Flooring may be adjusted to 
meet individual objectives.
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GERMAN EXHIBITION GUIDELINES

THESE GUIDELINES COMPLEMENT 
THE BASIC ASTELLAS GUIDELINES 
FOR THE GERMAN EXHIBITION AND 
CONFERENCE SECTOR.

THEY FOLLOW A CLEAR HIERARCIC 
STRUCTURE AS A GUIDANCE FOR 
DESIGNERS.
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06 BRAND WALLS GERMAN EXHIBITION GUIDELINES

ASTELLAS BRAND WALLS

The Astellas brand walls serve 
as the framework for every  
exhibition or congress.

They strengthen the Astellas 
brand therefore the trust and 
faith in our product portfolio 
and services.

Depending on the overall  
design, the relation between 
white and color may vary.
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06 BRAND WALLS GERMAN EXHIBITION GUIDELINES

FRAMED PRODUCT WALL

In rare exceptional cases on 
very small boothes, a brand wall 
can be replaced with a framed 
product wall.

Please note: NO Astellas logo 
is allowed on framed product 
walls, only the stylized shape of 
the Astellas star may be used.

Better:  
Use Display Kiosk (Section 09)

COMBINATION

Please combine framed product 
walls ONLY with a corporate 
tower.

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam 
sunt repedi aborehe niendus ma 
de vellabor reiusam, seque que 
acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam 
sunt repedi aborehe niendus ma 
de vellabor reiusam, seque que 
acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam 
sunt repedi aborehe niendus 

ma de vellabor reiusam, seque 
que acia coresequid quae 

doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam 
sunt repedi aborehe niendus 

ma de vellabor reiusam, seque 
que acia coresequid quae 

doluptur?

PLACEHOLDER PLACEHOLDER
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07 CORPORATE TOWER GERMAN EXHIBITION GUIDELINES

ASTELLAS CORPORATE  
TOWER

The white background behind 
the logo makes it stronger and 
stand out better.

Still, we try to keep the wood 
on the corporate tower, while 
staying flexible.

There are two different temp-
lates for the tower. One is based 
on the curved lines, the other 
one on the enlargement and 
interpretation of the Astellas 
star.
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07 CORPORATE TOWER GERMAN EXHIBITION GUIDELINES

FLEXIBILITY

The Astellas Corporate Towers 
may vary in size and height,  
depending on the congress or 
the exhibition.

The Tower should be as high  
as possible to ensure maximum 
visibility and presence

3 M

4 M

6 M
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08 PRODUCT INTEGRATION GERMAN EXHIBITION GUIDELINES

PRODUCT LEVEL

There are four different ways of 
integrating product information:

• LED Wall with content

• Screen with content

• Backlit image

• Frontlit image

LED Wall integration must be 
planned individually.

Full size Product displays  
need to stand separatly and 
must NOT be integrated in or 
interacting with Astellas brand 
walls.

Please pay attention to color 
distribution on the overall  
design.

LED WALL AS PART 
OF BRAND WALL

LED WALL AS PART 
OF BRAND WALL

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

SCREEN ALIGNMENT SCREEN ALIGNMENT

PLACEHOLDER
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08 PRODUCT INTEGRATION GERMAN EXHIBITION GUIDELINES

FRONTLIT IMAGES

These can be printed in the 
backwall graphics or as indivi-
dual prints. 

Illumination either from rigging 
or standing light towers (tbd).

Standard size to be defined as 
0.8 x 0.8 m or 1.6 x 0.8 m.

IMAGES ARE PLACEHOLDERS  
FOR PRODUCT GRAPHICS
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09 DISPLAY KIOSK GERMAN EXHIBITION GUIDELINES

DISPLAY KIOSK 
FRAME VERSION

The new free-standing Display 
Kiosks come with a new design 
and new dimensions.

For the frame version, the kiosk 
is made from a massive frame, 
housing backlit image.

WIDE VERSION SLIM VERSION

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

MORE  
PRODUCT

Subline or Explaination
Ur, ad quam veriandae etus, sam sunt repedi aborehe niendus ma de 

vellabor reiusam, seque que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

IMAGES ARE PLACEHOLDERS  
FOR PRODUCT GRAPHICS
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09 DISPLAY KIOSK GERMAN EXHIBITION GUIDELINES

DISPLAY KIOSK 
ALTERNATIVES

The new free-standing Display 
Kiosks come with a new design 
and new dimensions.

WIDE VERSION VARIATIONSLIM VERSION VARIATION

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

IMAGES ARE PLACEHOLDERS  
FOR PRODUCT GRAPHICS
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09 DISPLAY KIOSK GERMAN EXHIBITION GUIDELINES

DISPLAY KIOSK 
FLAT VERSION

The new free-standing Display 
Kiosks come with a new design 
and new dimensions.

For the flat version, the kiosk is 
a backlit free-standing element, 
backlit with the frame printed 
on the graphic.

DISPLAY KIOSK WITH  
INTEGRATED SCREEN

WIDE VERSION SLIM VERSION

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

MORE  
PRODUCT

Subline or Explaination
Ur, ad quam veriandae etus, sam sunt repedi aborehe niendus ma de 

vellabor reiusam, seque que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

IMAGES ARE PLACEHOLDERS  
FOR PRODUCT GRAPHICS
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09 DISPLAY KIOSK GERMAN EXHIBITION GUIDELINES

BASIC ELEMENT  
COMBINATION

Brand wall as framework,  
Corporate Tower as orientation 
and wayfinder element, display 
kiosk for product information – 
all following a correct color dis-
tribution and helping to build  
the brand Astellas.

BRAND WALL BRAND WALLDISPLAY KIOSK

COLOR DISTRIBUTION

DISPLAY KIOSKCORPORATE TOWER

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

PRODUCT
Subline or Explaination

Ur, ad quam veriandae etus, sam sunt repedi 

aborehe niendus ma de vellabor reiusam, seque 

que acia coresequid quae doluptur?

IMAGES ARE PLACEHOLDERS  
FOR PRODUCT GRAPHICS
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09 DISPLAY KIOSK GERMAN EXHIBITION GUIDELINES

BASIC ELEMENT  
COMBINATION

Brand wall as framework,  
Corporate Tower as orientation 
and wayfinder element, display 
kiosk for product information – 
all following a correct color dis-
tribution and helping to build  
the brand Astellas.

BRAND WALL BRAND WALLDISPLAY KIOSK

COLOR DISTRIBUTION

DISPLAY KIOSKCORPORATE TOWER
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01 HIERARCHY GERMAN EXHIBITION GUIDELINES

BRAND
STRENGTHEN THE ASTELLAS BRAND BY ATTRACTING AND 
GUIDING VISITORS WITH A STRONG VISUAL BRAND IMPACT. 
ENSURE A STRONG AND VISIBLE ASTELLAS BRAND.

PRODUCT
THE PRODUCT SUBORDINATES TO THE BRAND.  
THE DESIGN FOLLOWS A SIMPLE RULE IN THE OVERALL STAND 
PERCEPTION: ASTELLAS PRESENTS THE PRODUCT.

COMMUNICATION
LEAVE ROOM FOR COMMUNICATION, WITH FLEXIBLE SOLU-
TIONS FOR SEATING AND STANDING, DEPENDING ON TARGETS 
AND TARGET GROUPS.

01

02

03
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02 USE OF COLORS GERMAN EXHIBITION GUIDELINES

COLOR DISTRIBUTION

Please note, that secondary  
colors are used only as product  
or highlight colors.

83% BRAND | 17% PRODUCT

PRODUCT | HIGHLIGHT

COR 
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ATE
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Grafik

Weiss
Claim, Herleitung und  

Messekonzept
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04 UMSETZUNG UND DESIGN SKIZZEN

Dynamik und 
Aufmerksamkeit

Gegenläufige 
Bewegung
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04 UMSETZUNG UND DESIGN SKIZZEN

Basiselement 
»Pfeil«

Abgehängte 
Leuchtkörper

14 von 69 | © 2019 | GES | The content and works published on this presentation are governed by the copyright laws of Germany. Any dublication, processing, distribution or any form of utilisation beyond the scope of copyright law shall require the prior written consent of the author or authors in question. 

04 UMSETZUNG UND DESIGN SKIZZEN

Transport und 
Fortbewegung

Ungewöhnliche 
Formen als Eye 
Catcher

Abstrahierung
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04 UMSETZUNG UND DESIGN SKIZZEN

Großflächiges Banner, 
dass neugierig macht 
und Aufmerksamkeit 
erweckt

Öffnung und Zugang 
über die Eckbereiche
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04-1 FARBEN UND MATERIALIEN

 » Pfeile als Leuchtelemente | stehend oder hängend

 » Großgrafiken

 » Claim auf dunklem Hintergrund

04 UMSETZUNG UND DESIGN ATMOSPHÄRE

BILDELEMENTE

Schwarz-weiß

Dunkel gehalten

Mit Personen

BASISFARBE

CI anthrazit

ZUSATZFARBEN

Geringer Einsatz von 
weiß und stahlblau

KERNELEMENT

Pfeile in CI gelb

MOVE»ON.
FURTHER.
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 Seite 17

04-2 HALLENWIRKUNG

 » Pfeile mit Signalwirkung

 » Je nach Bauhöhe in hängender oder stehender Form

04 UMSETZUNG UND DESIGN ATMOSPHÄRE

MOVE»ON.
FURTHER.

MOVE»ON.
FURTHER.

»WE TRUST WEISS DUE  
TO THEIR EXPERIENCE AND 

THEIR RELIABLE  
EXECUTION.«
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06 BEGLEITMASSNAHMEN ANZEIGEN

06-1 GESTALTUNGSELEMENT PFEILE

 » Die einprägsame Optik der Pfeilelemente setzt sich auch in der Gestaltung der Grafik und möglicher Anzeigenmotive fort. 
 » Damit wird aktiv für die Beteiligung an den diversen Messen geworben und ein hoher Wiedererkennungsgrad erreicht.

JOIN US AT MOTEK 2019 STUTTGART

»AUTOMATION AT  
ITS BEST – WEISS IS A 

TRUE NUMBER ONE.«
CARL CUSTOMER | COMPANY & CIE

»AUTOMATION AT  
ITS BEST – WEISS IS A 

TRUE NUMBER ONE.«
CARL CUSTOMER | COMPANY & CIE
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06 BEGLEITMASSNAHMEN GROSSFLÄCHEN

06-2 FERNWIRKUNG

 » Die auffällige Pfeiloptik wirkt auch bei Werbeflächen, die sich weiter entfernt im direkten Umfeld der Messe befinden.

»AUTOMATION AT  
ITS BEST – WEISS IS A 

TRUE NUMBER ONE.«
CARL CUSTOMER | COMPANY & CIE

HALL A
STAND 12.3
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06 BEGLEITMASSNAHMEN GROSSFLÄCHEN

06-3 WEBSITE

 » Hinweise zu den verschiedenen Messeteilnahmen auf der Startseite des Internetauftritts kommunizieren die Pfeiloptik.
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06 BEGLEITMASSNAHMEN PRODUKTPRÄSENTATION

06-4 DIGITALE MEDIEN

 » Alle Standmitarbeiter sind mit Tablets ausgestattet, mit deren Hilfe sämtliche Exponate multimedial erklärt werden. 
 » Tablets mit identischen Inhalten stehen zusätzlich an den Exponaten.
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04-5 MITARBEITER

 » Einheitliches modernes Branding | bedruckt oder bestickt

06 BEGLEITMASSNAHMEN BRANDING

Poloshirt Bluse T-Shirt

Hemd Poloshirt Langarm-Shirt
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06 BEGLEITMASSNAHMEN PRÄSENT

06-7 TRINKFLASCHE AUS METALL

 » Modern | hochwertig | hoher Nutzwert
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06 BEGLEITMASSNAHMEN GIVEAWAY

06-8 POST-IT

 » Sympathischer günstiger Streuartikel

10 von 69 | © 2019 | GES | The content and works published on this presentation are governed by the copyright laws of Germany. Any dublication, processing, distribution or any form of utilisation beyond the scope of copyright law shall require the prior written consent of the author or authors in question. 

03-1 ÜBERGREIFENDE MOTIVE IN DER GESTALTUNG

 » Moderner Look mit Signalwirkung

 » Einprägsam und medienübergreifend einsetzbar

 » Elemente sind flexibel einsetzbar

03 KOMMUNIKATIONSKONZEPT SCHLÜSSELMOTIV

MOVE»ON.
FURTHER.

MOVE»ON.
FURTHER.

MOVE»ON.FURTHER.
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03-1 MOVE ON. FURTHER.

 » Aufforderungscharakter. We move on further. Move on further!

 » Zukunftsweisend, verstärkt durch das Pfeilelement

 » Moderner Anspruch mit strategischer Ausrichtung

 » Integration der Kern-Geschäftsfelder Bewegen und Transportieren

 » Integration des Basis-Gestaltungselements

03 KOMMUNIKATIONSKONZEPT CLAIM

MOVE»ON.
FURTHER.

MOVE»ON.FURTHER.
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Gesamtkonzeption

Creative Direction

Reflex Winkelmann
Messekonzeption

ARC 
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Gesamtkonzeption

Creative Direction

Grenzebach
Grafikkonzept  

Kommunikationslinie
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GRENZEBACH MESSEKONZEPT 2020 | 2021

Die Herausforderung liegt in der glaubhaften 
Verknüpfung der weltweiten Technologieführer-
schaft mit den Themen Nachhaltigkeit und  
Kundenorientierung.
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GRAFISCHE UMSETZUNGEN

Mensch  
und Umwelt.
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»Responsibility for the future is  
a crucial element of our business 
strategy and our driving force.«

www.grenzebach.com

»Sustainability matters.  
Energy saving is our focus to 
serve the future generation.«

www.grenzebach.com

»Quality can be defined in 
many ways. We love them all.«

www.grenzebach.com

www.grenzebach.com

»Appreciation for customers  
and employees is a key value for 
successful business.«

www.grenzebach.com

»Reliability is our highest 
good. This is when 
customers besome friends.«
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ALTERNATIVE UMSETZUNG

Natürliche 
Spiegelung.
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»Quality can be defined in 
many ways. We love them all.«

»Quality can be defined in 
many ways. We love them all.«

www.grenzebach.com>  >>>  >

www.grenzebach.com>  >>>  >

»Responsibility for the future is  
a crucial element of our business 
strategy and our driving force.«

»Responsibility for the future is  
a crucial element of our business 
strategy and our driving force.«

www.grenzebach.com>  >>>  >

Appreciation for customers  
and employees is a key value for 
successful business.

Appreciation for customers  
and employees is a key value for 
successful business.

www.grenzebach.com>  >>>  >

Sustainability matters to all of 
us. Energy saving is our focus to 
serve the future generation.

Sustainability matters to all of 
us. Energy saving is our focus to 
serve the future generation.
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»Sustainability matters.  
Energy saving is our focus to 
serve the future generation.«

www.grenzebach.com

www.grenzebach.com

»Appreciation for customers  
and employees is a key value for 
successful business.«
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04-B SCHMEATISCHE ANSICHT

 

04 UMSETZUNG + DESIGN GESTALTUNGSVARIANTEN

»Everything  
must be made as  
simple as possible.  
But not simpler.«

Intelligence in  

integrated wood processing

»Focus on the 
solution, not on 
the problem.« Intelligence in  

integrated wood processing

»Impossible only 
means that you 
haven’t found the 
solution yet.«

Intelligence in  

integrated wood processing
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04-23 GRÖSSE UND LEICHTIGKEIT

 Mehrschichtige Fassadengestaltung

04 UMSETZUNG + DESIGN SCHEMATISCHE ANSICHT

Intelligence in 
integrated wood 
processing

Intelligence in 
integrated wood 
processing

Intelligence in 
integrated wood 
processing

Intelligence in 
integrated wood 
processing

Weiße Dachkonstruktion Kabinentrakt Großgrafik Hängende Leuchtkörper Stützen

Hebeboden 

Weiß hochglanz
Wandelement 

Rückseitige  
Produktpräsentation
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04-A SCHMEATISCHE ANSICHT

 

04 UMSETZUNG + DESIGN GESTALTUNGSVARIANTEN

Intelligence in 
integrated wood 
processing

Intelligence in 
integrated wood 
processing

Intelligence in 
integrated wood 
processing

ARC 
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TUR
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Grafik

Legrand
Messekonzeption

Legrand   |   Light + Building 2024

Graphic 
wall elements*. 
*[not included in budget]
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 WHEN YOUR CUSTOMERS ASK  
FOR MORE COMFORT AT HOME.
HERE‘S THE ANSWER.

Did you know that Legrand 

and its sub-brands have a 

broad range of more than 

30,000 products to make 

your customer‘s homes feel 

like a heaven on earth. We 

provide you with everything 

neccessary to be succesful 

serving your customers. 

legrand.com
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  Possible 
space divider

s

Legrand   |   Light + Building 2024

New product 
element. 
*[not included in budget]
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  Center  
of the booth

This is a headline 
about safety aspects 
in smart home
This is a headline about safety aspects in 
smart homeUtem debitem voluptam vel 
ipsaepe enit quid esti consequod exeritio 
qui offic temporem laccuptasi omnihil eaqui 
vellesequas aut velitatio quas atur sincte

NEW

This is a headline 
about safety aspects 
in smart home
This is a headline about safety aspects in 
smart homeUtem debitem voluptam vel 
ipsaepe enit quid esti consequod exeritio 
qui offic temporem laccuptasi omnihil eaqui 
vellesequas aut velitatio quas atur sincte

NEW

Legrand   |   Light + Building 2024

Branding.
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Frame elements 2.00 x 2.50 m 
with black semi-transparent  
gauze filling

Frame elements can be arranged 
in heights of 2.50 m or 5.00 m and 
are fully reusable

Illuminated letters for maximum 
visibility and as the only visible 
message on the outside of the 
booth

Legrand   |   Light + Building 2024

Gain  
height.
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Screen integration.
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SAFETY

SAFETY
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about safety aspects 
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smart homeUtem debitem voluptam vel 
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Towers with drawers.
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SAFETY
 customer 
element

SAFETY
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qui offic temporem laccuptasi omnihil eaqui 
vellesequas aut velitatio quas atur sincte

SAFETY

This is a headline 
about safety aspects 
in smart home
This is a headline about safety aspects in 
smart homeUtem debitem voluptam vel 
ipsaepe enit quid esti consequod exeritio 
qui offic temporem laccuptasi omnihil eaqui 
vellesequas aut velitatio quas atur sincte

 base 
with drawers

ARC 
HITEK 
TUR
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Legrand   |   Light + Building 2024

Message.

Page 133   |   237

WHEN YOUR CUSTOMER ASKS  
FOR MORE COMFORT AT HOME.

HERE‘S THE ANSWER.

WHEN YOUR CUSTOMER ASKS  
FOR MORE SECURITY AT HOME.

HERE‘S THE ANSWER.

WHEN YOUR CUSTOMER ASKS  
FOR ONE SOLUTION AT HOME.

HERE‘S THE ANSWER.

Legrand   |   Light + Building 2024

Communication 
Light + Building.

Page 138   |   237

WHEN YOUR CUSTOMER ASKS  
FOR MORE COMFORT AT HOME.

HERE‘S THE ANSWER.
Legrand Smart Living.
Hall 11.1 | Booth B86

 WHEN YOUR CUSTOMERS ASK  
FOR MORE COMFORT AT HOME.
HERE‘S THE ANSWER.

Did you know that Legrand 

and its sub-brands have a 

broad range of more than 

30,000 products to make 

your customer‘s homes feel 

like a heaven on earth. We 

provide you with everything 

neccessary to be succesful 

serving your customers. 

legrand.com

Legrand   |   Light + Building 2024

Communication 
Light + Building.

Page 136   |   237

IF YOU ASK FOR MORE  
HAPPY CUSTOMERS.

HERE‘S THE ANSWER. IF YOU ASK FOR MORE  
PLEASED CUSTOMERS.

HERE‘S THE ANSWER.

Legrand   |   Light + Building 2024

Communication 
Light + Building.
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WHEN YOUR CUSTOMER ASKS  
FOR MORE COMFORT AT HOME.

HERE‘S THE ANSWER.
Smart home. 
Smart security. 
Smart efficiency. 
Smart mobility.
Legrand Smart Living.
Hall 11.1 | Booth B86

Tus sus nonem cuptassi te et hariatium que nem liquat inihillentem faccatur sumqui dolut et 
quodi odio. Es apiscipiente nonem vellaceatur sint. Busant, volum quam quate non pra id que 
ventemp ossit, illuptatur sed maio omnit, quiasit alicae offic tem quiatiae. Occuptam ium et 
volupta tiisitatata vol. legrand.com

WHEN YOUR CUSTOMER  
WANTS TO FEEL SAFE AT HOME.

HERE‘S THE ANSWER.
Smart home. 
Smart security. 
Smart efficiency. 
Smart mobility.
Legrand Smart Living.
Hall 11.1 | Booth B86

Tus sus nonem cuptassi te et hariatium que nem liquat inihillentem faccatur sumqui dolut et 
quodi odio. Es apiscipiente nonem vellaceatur sint. Busant, volum quam quate non pra id que 
ventemp ossit, illuptatur sed maio omnit, quiasit alicae offic tem quiatiae. Occuptam ium et 
volupta tiisitatata vol. legrand.com

Optional image walls with Seano integration. 

This is a headline 
about safety aspects 
in smart home
This is a headline about safety aspects in 
smart homeUtem debitem voluptam vel 
ipsaepe enit quid esti consequod exeritio 
qui offic temporem laccuptasi omnihil eaqui 
vellesequas aut velitatio quas atur sincte

This is a headline about safety 
aspects in smart homeUtem 
debitem voluptam vel ipsaepe 
enit quid esti consequod 
exeritio qui offic temporem 
laccuptasi omnihil eaqui 
vellesequas aut velitatio quas 
atur sincte

SMART HOME
TECHNOLOGY

NEW Seano

NEW Seano

NEW Seano

NEW Seano

NEW Seano
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Key Visual.

Das von uns entwickelte Key Visual ist modern, klar und flexibel. 

Durch die Verwendung der in der Zielgruppe bekannten Anlauf-

farben ergeben sich weitere gestalterische Möglichkeiten.

• Viele Elemente formen ein Ganzes

• Visualisierung des »kleinsten Bauteils« der Simulation  

 bzw. der Schnittstelle Mensch – Maschine

• Verwendung der »bekannten« Anlauffarben –  

 hoher Wiedererkennungswert bei der Zielgruppe

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

Die Bausteine.

Das Key Visual zur GIFA 2023 setzt sich aus verschiedenen  

Pixel-Gruppen zusammen, denen jeweils eine spezielle  

Bedeutung zukommt.

Die Bereiche MAGMA academy, MAGMA support und MAGMA 

engineering werden aus jeweils 6 bzw. 7 Pixeln gebildet und  

lassen sich auf dem Stand spezifischen Bereichen zuordnen.

MAGMASOFT® ordnen wir bewusst eine Sonderrolle zu.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

MAGMA academy.

Die Farbelemente der Gelbskala stehen für 

die MAGMA academy.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

MAGMA support.

Die Farbelemente der Rotskala stehen für 

den MAGMA support.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

MAGMA engineering.

Die Farbelemente der Blauskala stehen für  

MAGMA engineering.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

Kombination mit  
der Kernaussage.

Die Kombination des Key Visuals mit der Kernaussage  

bildet das Erscheinungsbild für sämtliche Maßnahmen  

im Rahmen der GIFA 2023.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

GIFA2023

Anzeigenformate.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

GIFA2023

Casting excellence. 
Business success with MAGMA.
MAGMA simulations using autonomous  
engineering leads to robust and cost effective 
solutions in component design, tooling layout 
and production.
See us at GIFA 2023 in Düsseldorf.

GIFA2023

PORSCHE RACING WHEELS
Predicting business success  
with MAGMA casting excellence.
MAGMA simulations using autonomous  
engineering leads to robust and cost effective 
solutions in component design, tooling layout 
and production.
See us at GIFA 2023 in Düsseldorf.

GIFA2023

Casting excellence. 
Business success with MAGMA.
MAGMA simulations using autonomous  
engineering leads to robust and cost effective 
solutions in component design, tooling layout 
and production.
See us at GIFA 2023 in Düsseldorf.

GIFA2023

HIGH PERFORMANCE ENGINES BY MAN
Predicting business success  
with MAGMA casting excellence.
MAGMA simulations using autonomous  
engineering leads to robust and cost effective 
solutions in component design, tooling layout 
and production.
See us at GIFA 2023 in Düsseldorf.

Gestaltungs- 
möglichkeiten.

Je nach Effekt erscheint die Rückwand als 

perfektes Symbol für digitale Lösungen von 

MAGMA und MAGMASOFT.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

GIFA2023

Pixel mit  
Bildelementen.

In der Kombination mit Bildmotiven ergibt 

sich eine spannende Wandgestaltung mit 

faszinierenden Effekten. Zugehörige  

Informationen können entweder direkt auf 

den »Pixeln« platziert werden oder auf davor 

angebrachten Plexiglasscheiben.

Einzelne Pixel können – für zusätzliche  

Aufmerksamkeit – indirekt beleuchtet  

ausgeführt werden.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

GIFA2023GIFA2023GIFA2023GIFA2023GIFA2023GIFA2023GIFA2023GIFA2023GIFA2023GIFA2023

Gussfelgen 

von Porsche

Rovide suntis ditibus. Nullis as dolorest odipsa 

iniminv elitis dolorum ut quibusapis doluptam, 

simaio maio vent el ipsandi onsecea quatur sinulpa 

dellaut emoluptae sit qui venest que nusci impori 

ommodigent. Id qui volorro repella cerepta ssecum 

hillanda quuntis et e

  
for Porsche – 
predicting  
success

indirekt hinterleuchtetPlexiglasscheibe

Ritter Sport. 
Passt.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023
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Alternatives 
Key Visual.

Unter Verwendung des Farbspektrums der Anlauffarben haben 

wir ein alternatives Visual entwickelt, das Fokussierung  

und Kundenzentrierung in den Vordergrund stellt. 

Zudem visualisiert es das MAGMA Competence Center  

bzw. MAGMA als zentrales Tool für die Optimierung.

Die Modularität ist ebenfalls darstellbar.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

MAGMA  
Competence Center.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

Kombination mit  
der Kernaussage.

Auch diese Variante lässt sich natürlich mit der  

Kernaussage kombinieren.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

PREDICTING 
SUCCESS

GIFA2023

GIFA2023

Visuals.

Die Verwendung in Kombination mit den 

vorgestellten Bildmotiven ist ebenfalls 

möglich.

MAGMA Gießereitechnologie GmbH   |   GIFA 2023

HIGH PERFORMANCE ENGINES BY MAN
Predicting business success  
with MAGMA casting excellence.
MAGMA simulations using autonomous  
engineering leads to robust and cost effective 
solutions in component design, tooling layout 
and production.
See us at GIFA 2023 in Düsseldorf.

BREMBO HIGH PERFORMANCE BRAKES
Predicting business success  
with MAGMA casting excellence.
MAGMA simulations using autonomous  
engineering leads to robust and cost effective 
solutions in component design, tooling layout 
and production.
See us at GIFA 2023 in Düsseldorf.
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Autoaufkleber  

für Mitglieder

Guerilla-Aktion 

Fahrradanhänger
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www.n-wa.de // www.facebook.com/nengelken
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Logo
Vorschlag: Logo Redesign

• Frisch und modern
• Warme, sympathische Farbtöne
• Individuelle und einzigartige Typography
• Hoher Wiedererkennungswert
• Punkte symbolisieren 
 Partner 
 Standorte 
 Aktivitäten 
 Community 
 Wiederholungen 
 Übungsfolge
• Integration der Webdomain
• Farbkombination ist im Sport-/Fitnessbereich noch nicht belegt

www.n-wa.de // www.facebook.com/nengelken
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Logo
Farbspektrum und Winkel

• Winkel für noch  
mehr Dynamik
• Zwei Primärfarben
• Fünf Sekundärfarben  
für mehr Flexibilität

www.n-wa.de // www.facebook.com/nengelken
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Logo
Tag Line: Flatrate Activities

• Formuliert das Leistungsversprechen  
in zwei Worten
• Erweitert das Angebot von Sport  
auf Aktivitäten
• Alternativ: 
Flatrate Sports Activities 
Flatrate Sports & Fun

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Phase 1

• Plakativ
• Aufmerksamkeitsstark
• Weckt Neugierde
• Verknüpfung von  
offline-online

ICHMACH 
ALLES.DE

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Mega-Light

• Plakativ
• Aufmerksamkeitsstark
• Weckt Neugierde
• Verknüpfung von  
offline-online
• Standorte nach  
Budget wählbar

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Alternative Headlines

ICHKANN 
IMMER.DE

ICHMACHS 
ÜBERALL.DE

ICHMACH 
ALLES.DE

ICHWILL 
ALLES.DE

ICHMACHS 
WOICHWILL.DE

ICHMACH 
ALLES.DE

www.n-wa.de // www.facebook.com/nengelken

25
KREATION · STRATEGIE · KOMMUNIKATION // AUF DER RUHR 9 · D-50999 KÖLN · FON +49 221 9253600© 2017 nengelken.werbeagentur.

Kommunikation
Motivserie A // Großflächenplakat

• Günstiger als  
MegaLight
• Mehr Flächen

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Alternativer Gestaltungsvorschlag

• Integration der  
zweiten Primärfarbe

ICHMACHS 
ÜBERALL.DE

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Gratis-Postkarten auf transp. Kunststoff

• Aufmerksamkeitsstark
• Zielgruppengerechtes  
Umfeld
• Interaktion möglich 
(Potentiell verknüpfbar 
mit Selfie-Aktion)
• Verteilung/Präsenz  
in Szene-Lokalen
• Ungewöhnliches  
Medium (Kunststoff)
• Weckt Neugierde
• Verknüpfung von  
offline-online

ICHMACHS ÜBERALL.DE

ICHMACHS ÜBERALL.DE
ICHMACHS ÜBERALL.DE
ICHMACHS ÜBERALL.DE

ICHMACHS ÜBERALL.DE

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Gratis-Postkarten, Alternative

• Aufmerksamkeitsstark
• Zielgruppengerechtes  
Umfeld
• Verteilung/Präsenz  
in Szene-Lokalen
• Weckt Neugierde
• Verknüpfung von  
offline-online

ICHKANN 
IMMER.DE

ICHTREIBS 

ÜBERALL.DE

ICHMACH 
ALLES.DE

ICHMACHS 
ÜBERALL.DE

ICHWILL 
IMMER.DE

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Sit & Watch Medien

• Aufmerksamkeitsstark
• Zielgruppengerechtes  
Umfeld
• Präsenz  
in Szene-Lokalen
• Weckt Neugierde
• Verknüpfung von  
offline-online
• Belegung in  
Sportstudios möglich

ICHWILL 
IMMER.DE

ICHMACH 
ALLES.DE

ICHKANN 
IMMER.DE

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Kondome für CSD, Karneval, etc.

• Aufmerksamkeitsstark
• Zielgruppengerechtes  
Umfeld
• Verteilung/Präsenz  
in Szene-Lokalen
• Weckt Neugierde
• Verknüpfung von  
offline-online
• Zwei Varianten

ICHKANN 
ÜBERALL.DE ICHKANN ÜBERALL!

www.n-wa.de // www.facebook.com/nengelken
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Kreation
Motivserie A // Guerilla-Aktion Magnete

• Aufmerksamkeitsstark
• Zielgruppengerechtes  
Umfeld
• Verteilung/Präsenz  
in Szene-Lokalen
• Weckt Neugierde
• Verknüpfung von  
offline-online
• Verteilung an  
Fahrräder, Autos, …
• Positive Resonanz im 
Vergleich zu Aufklebern 
oder Visitenkarten
• Folgenutzen: Bleibt im 
Blickfeld ICHKANN 

ÜBERALL.DE

ICHKANN 
IMMER.DE

ICHMACH 
ALLES.DE

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Guerilla Floor Graphics

• Aufmerksamkeitsstark
• Ungewöhnliches  
Medium
• Verteilung/Präsenz  
in Szene-Lokalen
• Weckt Neugierde
• Verknüpfung von  
offline-online
• Präsenz im Stadtbild
• Platzierung auf  
Radwegen oder an 
Überwegen
• Je nach Fläche nicht 
100% legal

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Mitgliederfahrzeuge

• Konstante mobile  
Präsenz im Stadtbild 
mit wechselnden  
Standorten
• Mitglieder als  
Markenbotschafter

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Werbe-LKW

• Mobile Präsenz im 
Stadtbild
• Hohe Reichweite 
durch ständigen  
Standortwechsel

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Vermeintliche Wahlwerbung

• Guerilla-Plakatierung
• Angemietete Flächen
• Look und Aussage  
ähnlich Wahlwerbung
• Garantiert hohe  
Aufmerksamkeit durch 
Irritation
• Enger Zeitfaktor

UNDDUHAST 
DIEWAHL.DE

340 SPITZEN- 
POSITIONEN. 
ERSTE WAHL.

UNDDUHAST 
DIEWAHL.DE

340  
KOALITIONEN. 
ERSTE WAHL.

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Satellitenseite

• Optik analog zu  
Teaser-Kampagne
• Plakative Auslobung 
der USP
• Weiterleitung zur  
Fitrate-Webseite

ICHMACH 
ALLES.DE

340 SPORTMÖGLICHKEITEN. 
JEDERZEIT KÜNDBAR. 
EINE KARTE.
WILLKOMMEN BEI FITRATE.

EIN EINFACHES KONZEPT FÜR ALLE,  
DIE SICH NICHT FESTLEGEN WOLLEN.  
UND SO FUNKTIONIERT ES:
1. ANMELDEN 
2. PROBEMONAT BUCHEN

ICHMACH 
ALLES.DE

340 SPORT- 
MÖGLICHKEITEN. 
JEDERZEIT KÜNDBAR. 
EINE KARTE.
WILLKOMMEN  
BEI FITRATE.

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Motivserie A // Phase 2

• Auflösung der  
Teaser-Kampagne
• Ansprache der  
klassischen Sportler- 
Zielgruppe
• FITRATE als  
Absender
• Volumen nach Budget 
und Erfolg der Teaser-
kampagne
• Auch als Anzeigen- 
motive, Banner, etc. 
schaltbar

ICHMACH‘S 
MITVIELEN!

SPORT UND AKTIVITÄTEN  

BEI ÜBER 370 PARTNERN.  

OHNE ABO. OHNE MITGLIEDSCHAFT.

INFORMIERE DICH UND PROBIERE ES  

AUS UNTER WWW.FITRATE.DE

ICHKANN 
IMMER!

SPORT UND AKTIVITÄTEN  

BEI ÜBER 370 PARTNERN.  

OHNE ABO. OHNE MITGLIEDSCHAFT.

INFORMIERE DICH UND PROBIERE ES  

AUS UNTER WWW.FITRATE.DE

ICHMACH 
ALLES!

SPORT UND AKTIVITÄTEN  

BEI ÜBER 370 PARTNERN.  

OHNE ABO. OHNE MITGLIEDSCHAFT.

INFORMIERE DICH UND PROBIERE ES  

AUS UNTER WWW.FITRATE.DEICHKANN 
MITJEDEM!

SPORT UND AKTIVITÄTEN  

BEI ÜBER 370 PARTNERN.  

OHNE ABO. OHNE MITGLIEDSCHAFT.

INFORMIERE DICH UND PROBIERE ES  

AUS UNTER WWW.FITRATE.DE

ICHKANN 
MITJEDEM!

SPORT UND AKTIVITÄTEN  

BEI ÜBER 370 PARTNERN.  

OHNE ABO. OHNE MITGLIEDSCHAFT.

INFORMIERE DICH UND PROBIERE ES  

AUS UNTER WWW.FITRATE.DE

ICHMACH‘S 
ÜBERALL!

SPORT UND AKTIVITÄTEN  

BEI ÜBER 340 PARTNERN.  

FLEXIBEL UND INDIVIDUELL.

PROBIER ES EINFACH AUS! 

MEHR AUF WWW.FITRATE.DE

KOMM
UNIKA
TION
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Logo
Vorschlag: Logo Redesign

• Frisch und modern
• Warme, sympathische Farbtöne
• Individuelle und einzigartige Typography
• Hoher Wiedererkennungswert
• Punkte symbolisieren 
 Partner 
 Standorte 
 Aktivitäten 
 Community 
 Wiederholungen 
 Übungsfolge
• Integration der Webdomain
• Farbkombination ist im Sport-/Fitnessbereich noch nicht belegt

www.n-wa.de // www.facebook.com/nengelken
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UNABHÄNGIG 
FREIZÜGIG 
UNGEBUNDEN
SPORT UND AKTIVITÄTEN BEI ÜBER 370 PARTNERN

INFORMIERE DICH UND PROBIERE ES AUS UNTER WWW.FITRATE.DE

Kommunikation
Alternative Motivserie B

• Starke Schlagwörter
• Aufmerksamkeitsstark
• Dating-Portal Optik
• Eye Catcher
• Klare Optik

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Alternative Motivserie B

• Starke Schlagwörter
• Aufmerksamkeitsstark
• Dating-Portal Optik
• Eye Catcher
• Klare Optik

SPORT UND AKTIVITÄTEN BEI ÜBER 370 PARTNERN

INFORMIERE DICH UND PROBIERE ES AUS UNTER WWW.FITRATE.DE

UNGEBUNDEN 
FLEXIBEL 
MOBIL

SPORT UND AKTIVITÄTEN BEI ÜBER 370 PARTNERN

INFORMIERE DICH UND PROBIERE ES AUS UNTER WWW.FITRATE.DE

UNABHÄNGIG 
UNGEBUNDEN 
UNKOMPLIZIERT

UNABHÄNGIG 
UNGEBUNDEN 
FREIZÜGIG

ICHFITRATEJETZT.DE
AKTIVITÄTEN MIT ÜBER 370 PARTNERN

www.n-wa.de // www.facebook.com/nengelken
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Kommunikation
Alternative Motivserie B // Gratis-Postkarten

• Starke Schlagwörter
• Aufmerksamkeitsstark
• Eye Catcher
• Klare Optik UNABHÄNGIG 

UNGEBUNDEN 
UNKOMPLIZIERT

ICHFITRATEJETZT.DE

UNGEBUNDEN 
FLEXIBEL
MOBIL

ICHFITRATEJETZT.DE

UNGEBUNDEN 
DYNAMISCH
UNERSÄTTLICH

ICHFITRATEJETZT.DE

UNGEBUNDEN 
ALLZEIT
BEREIT

ICHFITRATEJETZT.DE

UNGEBUNDEN 
SUCHT
UNERSÄTTLICH

ICHFITRATEJETZT.DE

www.n-wa.de // www.facebook.com/nengelken

49
KREATION · STRATEGIE · KOMMUNIKATION // AUF DER RUHR 9 · D-50999 KÖLN · FON +49 221 9253600© 2017 nengelken.werbeagentur.

Kommunikation
Alternative Motivserie B // Vermeintliche Wahlwerbung

• Guerilla-Plakatierung
• Angemietete Flächen
• Look und Aussage  
ähnlich Wahlwerbung
• Garantiert hohe  
Aufmerksamkeit durch 
Irritation
• Doppeldeutige  
Headlines
• Enger Zeitfaktor

SPORT UND AKTIVITÄTEN BEI ÜBER 370 PARTNERN

KÖLN IST FIT

INFORMIERE DICH UND PROBIERE ES AUS UNTER WWW.FITRATE.DE

340 SPITZEN- 
POSITIONEN. 
ERSTE WAHL.

SPORT UND AKTIVITÄTEN BEI ÜBER 370 PARTNERN

KÖLN IST FIT

INFORMIERE DICH UND PROBIERE ES AUS UNTER WWW.FITRATE.DE

340  
KOALITIONEN. 
EINE WAHL.

KOMM
UNIKA
TION
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REFERENZEN

Leistung:

Gesamtkonzeption

Creative Direction

Grafik

Meusburger
Corporate Concept
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// Direkter Bezug zu Bildmotiven | Sichtbarmachung
// International einheitlich einsetzbar

KOMMUNIKATION // KERNAUSSAGEN [ALTERNATIVE]

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
matching	your	needs.
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// Fechten
// Bogenschießen
// Ungewöhnliche Optik

KOMMUNIKATION // THEMATIK

//		 POWER		 +		 	 PRECISION
made	visible.
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// Basismotive für die Kommunikation
// Assoziation Meusburger – Produkte – Spitzensport

KOMMUNIKATION // LEITMOTIVE MESSE

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.
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// Alternativformate

KOMMUNIKATION // LEITMOTIVE MESSE

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.
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KOMMUNIKATION // PRODUKTANZEIGEN

//		 POWER		 +		 	 PRECISION
made	visible.

WIE SIND DER STANDARD

//	Spannungsarm geglühte Qualitätsstähle //	27	Materialien - Größtes Spektrum

//	Formplatte mit Abhebeecken //	Formgrößen von 96 x 96 bis 996 x 1196

//	Meusburger Stichmaß	//	Befestigungsgewinde in den Leisten

Meusburger Georg GmbH & Co KG | Kesselstr. 42 | 6960 Wolfurt | Austria

T +43 5574 6706-0 | F -11 | verkauf@meusburger.com | www.meusburger.com

//		 POWER		 +		 	 PRECISION
made	visible.

WIE SIND DER STANDARD

//	Spannungsarm geglühte Qualitätsstähle //	27	Materialien - Größtes Spektrum

//	Formplatte mit Abhebeecken //	Formgrößen von 96 x 96 bis 996 x 1196

//	Meusburger Stichmaß	//	Befestigungsgewinde in den Leisten

Meusburger Georg GmbH & Co KG | Kesselstr. 42 | 6960 Wolfurt | Austria

T +43 5574 6706-0 | F -11 | verkauf@meusburger.com | www.meusburger.com

//		 POWER		 +		 	 PRECISION
made	visible.

WIE SIND DER STANDARD

//	Spannungsarm geglühte Qualitätsstähle //	27	Materialien - Größtes Spektrum

//	Formplatte mit Abhebeecken //	Formgrößen von 96 x 96 bis 996 x 1196

//	Meusburger Stichmaß	//	Befestigungsgewinde in den Leisten

Meusburger Georg GmbH & Co KG | Kesselstr. 42 | 6960 Wolfurt | Austria

T +43 5574 6706-0 | F -11 | verkauf@meusburger.com | www.meusburger.com

//		 POWER		 +		 	 PRECISION
made	visible.

»WE FOCUS 
ON CUSTOMER 

NEEDS, NO 
MATTER HOW 

COMPLICATED. 
OUR GOAL IS 

TO SUCCEED.«
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KOMMUNIKATION // MESSEEINLADUNG

//		 POWER	
	 +	
	 	 PRECISION

made	visible.

PLEASE 
JOIN US AT 

MUSTERMESSE  
FROM  

APRIL 10TH-14TH  
IN VIENNA

HALL 8 // BOOTH 23F

//		 POWER	
	 +	
	 	 PRECISION

made	visible.

PLEASE 
JOIN US AT 

MUSTERMESSE  
FROM  

APRIL 10TH-14TH  
IN VIENNA

HALL 8 // BOOTH 23F

//		 POWER		 +		 	 PRECISION
made	visible.

PLEASE 
JOIN US AT 

MUSTERMESSE  
FROM  

APRIL 10TH-14TH  
IN VIENNA

HALL 8 // BOOTH 23F
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KOMMUNIKATION // WEBSEITE + E-MAILING
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KOMMUNIKATION // IMAGEANZEIGE

//		 POWER		 +		 	 PRECISION
made	visible.

WIE SIND DER STANDARD

Meusburger Georg GmbH & Co KG | Kesselstr. 42 | 6960 Wolfurt | Austria

T +43 5574 6706-0 | F -11 | verkauf@meusburger.com | www.meusburger.com

»WE FOCUS 
ON THE  
TARGET.  

NO MATTER 
WHAT THE 

CUSTOMER IS 
ASKING FOR.«

//		 POWER		 +		 	 PRECISION
made	visible.

WIE SIND DER STANDARD

Meusburger Georg GmbH & Co KG | Kesselstr. 42 | 6960 Wolfurt | Austria

T +43 5574 6706-0 | F -11 | verkauf@meusburger.com | www.meusburger.com

»WE FOCUS 
ON THE  
TARGET.  

NO MATTER 
WHAT THE 

CUSTOMER IS 
ASKING FOR.«

//		 POWER		 +		 	 PRECISION
made	visible.

WIE SIND DER STANDARD

Meusburger Georg GmbH & Co KG | Kesselstr. 42 | 6960 Wolfurt | Austria

T +43 5574 6706-0 | F -11 | verkauf@meusburger.com | www.meusburger.com

»WE FOCUS 
ON THE  
TARGET.  

NO MATTER 
WHAT THE 

CUSTOMER IS 
ASKING FOR.«
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// Wiedererkennungseffekt

KOMMUNIKATION // AUSSENWERBUNG MESSE

//		 POWER		 +		 	 PRECISION
made	visible.

Halle	8	
Stand	E24
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// Hohe Aufmerksamkeit
// Produktintegration

KOMMUNIKATION // TREPPENWERBUNG MESSE

//		 POWER		 +		 	 PRECISION
made	visible.

Halle	8	
Stand	E24
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// Hohe Aufmerksamkeit

KOMMUNIKATION // BUSWERBUNG MESSE

//		 POWER		 +		 	 PRECISION
made	visible.

Halle	8	
Stand	E24
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// Info Counter // Displays // Standvariante
05 UMSETZUNG // BASISELEMENTE

//		 POWER		 +		 	 PRECISION
made	visible.

//		 POWER		 +		 	 PRECISION
made	visible.

KOMM
UNIKA
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Jetzt seid Ihr dran.

0172-2512032
nengelken@nengelken.de

Website Kontaktdaten


